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A BIG BOOK OF CARE PARTNER GUIDELINES 
 

Kids Cancer Care, in partnership with William Joseph has developed YouTube, Twitter and 

Facebook pages. These pages are branded as Big Book of Care. The campaign is only as strong 

as our partnership and our ability to mobilize our existing networks to raise awareness for the 

Big Book of Care campaign. This is also a fantastic opportunity to grow your social media 

networks! The more we share, like, favourite and retweet, the more we’re helping each other. 

The following guidelines will ensure that we are all using a consistent voice.  

 

Getting Started 

1. If you haven’t already, please post the partnership banner on your page announcing 

your participation in the Big Book of Care campaign 

2. Follow Big Book of Care on Facebook, Twitter and YouTube. Links to these pages can be 

found at www.bigbookofcare.org or here:  

- Facebook: https://www.facebook.com/pages/Big-Book-of-

Care/1473155272999303?ref=hl  

- Twitter: @BigBookofCare 

- Youtube: https://www.youtube.com/channel/UCbZnp0fH1COIJvJABZEgIQA  

3. In the About section on your Facebook page, please add links to www.bigbookofcare, 

Big Book of Care Facebook page, and Big Book of Care Twitter page 

4. Post your personalized Big Book of Care poster JPEG on all your social media pages  

5. If you have a blog, create a blog post about the campaign and promote it through 

Facebook and Twitter 

6. Follow and like the pages of all partners and event hosts. See attached document, listing 

all partner groups. Share and retweet content as it becomes available 

7. Retweet and Share posts from Big Book of Care with your network 

 

Encourage Your Social Network to Get Involved 

Facebook 

 

Go to the Big Book of Care Facebook page and share the post below from August 19, 2015 and 

add your own comment as written below:  

 

Welcome to the Big Book of Care, a Canada-wide partnership to help eliminate childhood 

cancer and support the kids and their families through their fight. Over 10,000 kids across 

Canada are currently battling cancer and about 21,000 survivors are living with its long-term 

http://www.bigbookofcare.org/
https://www.facebook.com/pages/Big-Book-of-Care/1473155272999303?ref=hl
https://www.facebook.com/pages/Big-Book-of-Care/1473155272999303?ref=hl
https://www.youtube.com/channel/UCbZnp0fH1COIJvJABZEgIQA
http://www.bigbookofcare/
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after affects. We are here to help tell their story and connect those who want to help with 

those who need it! 

 

“Join us in following the Big Book of Care –a Canada-wide partnership to help eliminate 

childhood cancer and support the kids and their families through their fight.” #bigbookofcare 

#canada #<your local hashtag, for example yyc> 

 

 

 

 

 

 

 

 

This can be a general share or you can tag five friends who are likely to follow and encourage 

them to challenge five more. 

 

Tag five friends “Invite five friends and join me in following the Big Book of Care – a Canada-

wide partnership to help eliminate childhood cancer and support the kids and their families 

through the fight.” 

 

Encourage staff and supporters to also use their personal pages to invite friends to like Big Book 

of Care.  
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Twitter 

 

Announce the campaign with a Tweet, encouraging your followers to follow Big Book of Care. 

 

Send direct messages to key contacts, for example: 

@<insert twitter handle> September is #childhoodcancer awareness month. Follow and use 

#bigbookofcare to support kids and families in their fight  

 

Hashtags 

While the main campaign hashtag is #bigbookofcare, William Joseph also recommends always 

using #bigbookofcare and combinations of #gogold #childhoodcancer #canada #yyc <replace 

yyc with local community, depending on character count available.  

 

Rationale for Hashtags 

 

#gogold and #childhoodcancer are specifically linked and targeted to the cause, whereas 

#canada and #yyc are broader and can reach a larger group. On a given day, #yyc reaches over 

200,000 accounts and, #canada, over 500,000. 
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#bigbookofcare: This is the main campaign hashtag and even before the official launch it is 

already gaining momentum. An August 22, 2015 report generated by www.tweetreach.com 

shows that on that day 11,886 accounts were reached and 15,073 impressions were made.  

 

#gogold: The Go Gold campaign already has good momentum throughout Canada and the 

United States. According to a report generated by www.tweetreach.com on August 22, 2015, 

94,951 Twitter accounts were reached with #gogold and 154,170 impressions were made.   

 

#childhoodcancer: According to www.symplur.com, a resource for health care social media 

tags, there are upwards of 300 tweets per day using the hashtag #childhoodcancer. The hashtag  

#childhoodcancer can be added at the end of a post or used whenever writing about childhood 

cancer, for example: “Join us in raising awareness for #childhoodcancer and support the kids 

and families in their fight.”   

 

A report generated by www.tweetreach.com shows that on August 22, 2015, 253,530 Twitter 

accounts were reached and 331,274 impressions were made.  

 

Note: Reach is the total number of estimated unique Twitter users that tweets about the search 

term were delivered to. Exposure is the total number of times tweets about the search term 

were delivered to Twitter streams, or the number of overall potential impressions generated. 

When we say "impression," we mean that a tweet has been delivered to the Twitter stream of a 

particular account. Not everyone who receives a tweet will read it, so you should consider this a 

measure of potential impressions. Both reach and impressions should be treated as directional 

metrics to give you an idea of the overall exposure the tracked term received. Use these 

metrics to get a sense of the size of your potential audience and use engagement metrics like 

retweets, clicks and replies to gain a more complete understanding of your impact. 

http://help.tweetreach.com/hc/en-us/articles/201201636-What-do-you-mean-by-reach-

exposure-and-impressions- 

 

Share Posts from the Big Book of Care 

Big Book of Care will be posting a series of posts on Facebook and Twitter to generate 

awareness, share stories and promote events, as well as drive traffic to 

www.bigbookofcare.org. Be active in sharing these posts with your network. Posts on 

Facebook, Twitter and YouTube will be mirrored at www.bigbookofcare.org. 

 

Stop, ask and think before posting 

Solis (2010) recommends asking yourself a few important questions before creating or 

distributing any social object:  

 

http://www.tweetreach.com/
http://www.tweetreach.com/
http://www.symplur.com/
http://www.tweetreach.com/
http://www.bigbookofcare.org/
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 “What value am I introducing into the mix?” 

 “What makes this object worthy of attention?” 

 “What action do I want to inspire?” 

 “How does this contribute to our standing within each community?” 

 “How can I make this shareable?” 

 

Social Media's Critical Path: Relevance to Resonance to Significance. Retrieved from 

http://blogs.hbr.org/2010/07/social-medias-critical-path-re/ 

 

http://blogs.hbr.org/2010/07/social-medias-critical-path-re/

